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Primary Logo
Our logo is o�en the first piece of our visual identity 
that new audience is introduced to when they 
meet our brand, so it must be presented correctly. 
 
The master logo is primarily typographic with the 
"Upli� Arrow "within the R signifying the impact 
that TopRec has on businesses. 
 
These words define how we approach our work, how 
we behave towards others and how we think as a team.

Headline Font: Lato Bold
abcdefghijklmnopqrstujvwxyz 
 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
 
The quick brown fox jumps over the lazy dog

Boday Font: Source Sans Pro Regular 

abcdefghijklmnopqrstujvwxyz 
 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
 
The quick brown fox jumps over the lazy dog

Isola�on Area
The TopRec logo should be surrounded by a minimum 
area of clear space. This assures that headlines, body 
copy, or other visual components 
do not intrude on the logo. 
 
The correct clear space around the TopRec logo can be 
measured using the Uppercase "TOP" as demonstrated  
in the diagram.  

Primary Pale�e
We use a strict color palette across 

all our communications to ensure 

that the TopRec brand remains 

consistent, recognizable, and 

distinct. 

 

This is one of the ways we protect 

our brand's uniqueness and retain 

our users' trust. 

 

The right combination used can 

evoke the desired mood and 

subconsciously shape action.

Persian Rose

#FF2CA8

R : 255
G : 44
B : 168

Sea Serpent

#49BED9

R : 73
G : 190
B : 217

Charcoal

#3C4856

R : 60
G : 72
B : 86

Black

#000000

R : 0
G : 0
B : 0 

White

#FFFFFF

R : 255
G : 255
B : 255

On light backgrounds On dark backgrounds On dark backgrounds original logo potential icon usage

Imagery & Composi�on
We use variety of imagery within our 

designs to show our close connection to 

digital and technology. 

 

Imagery should always feel impactful, 

glossy and premium. Some examples of 

the type of images we use on the right.

Online Reputa�on Management for Recruiters

BOOK A DEMO NOW

TopRec monitors the performance of your team and 

encourages positive testimonials from your users, then 

displays them prominently in the places that matter most to 

potential new leads.

Quote about:
Laura Stevenson

Verified

Laura went above and 
beyond for us. She clearly 
knows the industry very 

Review from Dave Peters

Quote about:
Mike Reeves

Verified

It has been a  pleasure to 
deal with Mike. He is the 
go-to recruiter for the 
digital industry. I'm 

Review from Ritch Sampson

Quote about:
Hannah Timbs

Verified

Hannah was able to 
identify strong candidates, 
leading to a successful 

Review from Roy Elder

Your Reputa�on Ma�ers

Positive reviews and testimonials 

are the most effective force in 

creating trust and influencing 

preference for a potential customer 

BOOK A DEMO NOW

Less than 10% of people 
would consider 


